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Prostate cancer is the most common 
cancer in men in the UK.  Although it 
affects all men, black men are 2-3 
times more likely to develop this cancer 
than their white counterparts.  

The death rate is twice as high. 
Furthermore, African and African-
Caribbean men are more likely to develop 
prostate cancer at a younger age. It 
is essential that African and African 
Caribbean men, in particular, know about 
their increased risk of prostate cancer.

Why it is more common is unknown; there 
is much research worldwide to discover the 
reason. (NHS England, 2018)

It’s important to understand the meaning 
of prostate cancer and the role of culture 
in Black (African and African-Caribbean) 
men’s beliefs about the disease. 

Perceptions regarding culture, faith, 
masculinity and heterosexuality 
affects Black men’s interaction 
with prostate cancer screening 
and health related services.

Beliefs around prostate cancer 
amongst African and African-Caribbean 
men can be encompassed in ideas 
related to sexual practices, religion 
and responsibility. For example 
beliefs can centre on the idea that 
prostate cancer results from / or is 
associated with sex-related practices 
that are generally frowned upon in 
Caribbean and / or African countries. 

In the black community, men don’t want to talk 
about prostate cancer because they think it takes 
away from their manhood. To me, it’s best to 
know what the heck is going on in your body 
and take some measure to try to correct it

- Mr M. Greene, 2018

This toolkit has been developed to assist community champions and organisations help 
raise awareness of prostate cancer among African and African-Caribbean men.  

this is how the Leicester team did it

 Introduction
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This toolkit has been developed to assist community champions and organisations help 
raise awareness of prostate cancer among African and African-Caribbean men.  

this is how the Leicester team did it

 Understand

 Identify

 messages

 Talk

 Event

 Evaluate

 Keep Talking
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 In addition to researching basic facts about prostate 
cancer and its particular prevalence amongst African 
and African Caribbean men, you will need to ensure 
that you know as much as you can about the 
demographics of your local area with regard to 

these communities. 

 Step 1 - Understand the population



5

 Listen to the community 
However, that’s not all. To make a real difference on the ground with your 
project, you need to be aware of ‘cultural factors’. There can be many of 
these, so you may need to assess what are the most important. For example: 

Do you know about community attitudes to health care as well 
as specific attitudes towards prostate issues? 

Are men ‘reluctant’ to seek medical help or advice? 

Are there particular fears amongst black men?  
Fears that may prevent them not only seeking 
help but talking about prostate cancer. 

What are the roles of women relatives?

What local venues are important  
(remembering that these may not be health centres)?

When is the best time to engage with the community?

Knowing about African and African Caribbean food and dietary 
habits is essential. 

Understanding cultural traditions such as playing domino and 
building trust are vital if your work is to have an impact.
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Effective campaigns are supported by everyone in the local area that has 
information or knowledge about prostate cancer and the local population.  

Find out who treats people with prostate cancer in 
your local hospital. 

 Who does the local community trust? 

Is it a respected member of the community, such 
as a GP or Youth worker. get them on board.  

Find some support from a senior leader 
locally. this could be the council 
(councillor and/or officer), health care 
providers, faith groups or sports clubs, 
for example. 

 
Also remember, who will 

the community listen to?  

 Step 2 - Identify your t
eam
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 Roles 

Whatever health condition 
we are talking about (in 
this case prostate cancer), 
people will always ask 
clinical questions. The idea 
behind the campaign is to 
encourage people to talk 
more openly and dispel 
myths and beliefs around 
this sensitive subject. It’s 
therefore really important 
that these questions can 
be answered factually and 
accurately and the correct 
advice given. People will 
listen to the expert.

Don’t underestimate 
the power of local and 
/ or national charities.  
They can support you in 
organising events, helping 
with literature and other 
materials and providing 
links to other organisations, 
ambassadors, clinical leads 
etc. The possibilities are 
endless.

Clinical Community 
champion Charity Lead 

Who does the community 
you are trying to reach trust 
and listen to?  It may not be 
you. Don’t be put off by this. 
You will earn community 
trust by delivering this 
campaign, but to do this 
you must have someone 
working with you from the 
community. Contact local 
people who may not be 
part of an organisation in 
addition to organisations 
and explain what you would 
like to do and show them 
this toolkit. There will be 
someone who is waiting for 
you to make contact.

Campaigns need someone to 
lead them. Once more people 
are recruited to be involved, 
tasks can then be shared, but 
someone needs to maintain 
oversight and co-ordinate 
the tasks to ensure that the 
campaign is effective.

Never promise what you cannot deliver
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 Develop a set of key messages you want to deliver 
 These are the messages we found people responded to in our campaign:

 ņ 1 in 4 African and African Caribbean men will be diagnosed 
with prostate cancer compared to 1 in 8 white men

 ņ Most men with early prostate cancer do not have any symptoms 
 ņ Don’t wait for symptoms to develop 
 ņ If you are African and African Caribbean and aged over 45 speak 

to your doctor or nurse about your risk of prostate cancer 
 ņ Prostate cancer can run in families
 ņ The death rate is twice as high

 k Use a picture of a group of men to demonstrate how many - statistically - 
will be diagnosed with prostate cancer’ 

 k Keep referring back to the information you gathered in Step 1  
of the toolkit on your local population. 

Also refer to the national statistics contained in this toolkit and 
available from the prostate cancer charities. 
 www.prostatecanceruk.org
 wwww.prostaid.co.uk

 Step 3 - Key campaign messages 

and resources
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 Develop a set of key messages you want to deliver 

www. c e n t r e f o r bm e h e a l t h . o r g . u k

V0.5 Inner 03.09.2019

DON’T WAIT FOR SYMPTOMS

IF YOU’RE A BLACK MAN AGED 45 OR OVER, SPEAK TO YOUR 
GP OR NURSE, OR YOU CAN TALK TO A SPECIALIST NURSE 
0800 074 8383 ABOUT YOUR RISK OF PROSTATE CANCER. 

1 IN 4 BLACK MEN WILL BE DIAGNOSED WITH PROSTATE CANCER

I would like:

 ©  PSA TEST 
 ©  SPEAK TO GP OR NURSE

C06-Credit-300x78.indd   2 05/09/2019   12:53

We have developed a wide range of resources (material 
information and videos) to support you in delivering a 
similar campaign. 

All resources for this toolkit are free to download from 
the following website:  http://centreforbmehealth.org.
uk/resources/prostate-cancer 
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It is important to start to develop trust in the 
community to get the ball rolling and get people 
talking about prostate cancer.  You’ve identified your 
community champion, clinical lead and charities.  
Ask them to help to start the conversation. Identify 

events that people will already be 
attending.

 Step 4 – Talk about it  
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Press release (example in Appendix) 

Videos (See links in the Appendix)

Talks at community events

Use social media such as Twitter, Instagram  
or Facebook (example in Appendix) 

Is there a football match, charity event, food festival, religious celebration 
or church event that you could attend to do a short talk? Keep it simple and 

leave handouts.

Ensure the information you use is reflective of the audience. Use the links 
provided in this booklet.  This is an important step before moving on to the 

launch event to introduce the topic into conversation.  

Engage the community
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You should have now done all the ground work in the previous steps 
and you are ready to organise a Play Domino; Talk Prostate event!

01 Set the date, day and time: ask the community what 
works best for them. Could it coincide with local or 
national campaigns? Does it clash with any other 
events that the target population would be attending?

02 Arrange the venue: make sure it is accessible and familiar 
to the target population. 
Take the advice of your community champion

03 Provide refreshments and ensure that the food is  
culturally appropriate. 

05 Media Campaign – get the word out!

• Press Release
• Shout about it on local radio, local media, newsletters 
• Use social media 
• Tag us in to any activity! Use #PlayDominoTalkProstate
• Empower people to use ‘word of mouth’

 #PlayDominoTalkProstate 

04 Advertise your event:
• Local community
• Local charities/support groups
• Local health providers 

• Flyers/Leaflets 
• Community radio 

 Step 5 – Arrange your ev
ent
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 #PlayDominoTalkProstate 

06 Invite:
• Members of the community – male & 

female, children, family, friends
• Clinical lead
• Local charities/groups
• Local councillors and MPs  
• Local celebrities/sports stars 
• Relevant department at local health  

organisations/authorities 
• GPs 

07 Materials:
• Print leaflets / flyers / giveaways / dominoes 
• Use of ‘hashtag’ / logo / images

08 On the day 
• Shout about it on social media 
• Tag us into any activity!#PlayDominoTalkProstate
• Take photos, videos 
• Play prostate video insert link
• Ask for feedback 

 - What do people want?
 - What would they like? 
 - What worked well? What could still be done?

“I was at the Launch and 
I have never seen us sit so 
still and listen to health 

issues in this way”.
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 Step 6 – Evaluate the im
pact

It is crucial to evaluate the impact of your campaign and event to 
show what’s worked well, what didn’t work and what you could do 
better next time. You can also use the evaluation to shout about 
your success. Share your findings, keep tweeting, and tell everyone 
how it went.

ņņ Was it easy to find a community champion?

ņņ Was there a clinical lead?

ņņ Who was representing the local healthcare providers / policy makers etc?

ņņ Did the media pick up on the campaign? If so, how?  
Was there press /radio coverage? 

ņņ Did any local celebrities hear about it/attend the event(s)?

ņņ How many people attended the domino event? Who were they  
(by ethnicity, gender, age etc)?

ņņ Was there an impact on social media? Was the hashtag used?  
Were there re-tweets? How many shared on other platforms?

ņņ Do you receive any verbal feedback?  

ņņ Did you use evaluation forms?

ņņ Have people asked for more events?

ņņ Have you collected testimonials from men and / or their families?

 Here are some questions you might want to include in your evaluation: 
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“Play Domino Talk Prostate sessions have helped me to get my 
life back. before this, I was feeling so low and alone, now I 
am involved and play domino 3 days every week with the Six 
Love Play Domino Talk Prostate Family. My family are happy 
that I was given the opportunity to share my story in the 
video. We have to keep up this momentum.”

ņņ Did people want these to be regular events?

ņņ Did your event / programme etc reach the African and African-Caribbean 
participants that you intended to engage and are the participants 
representative of this ethnic group? 

ņņ How effective is the programme in meeting the intended aim and/or 
did it meet the intended outcome e.g. did the uptake to prostate cancer 
screening amongst African and African-Caribbean men improve? 

ņņ How has the programme / event been adopted by those delivering it? 
Consider completing focus groups with staff and community members / 
ambassadors to examine the acceptance of the programme / event etc. 

ņņ How has the event / programme been implemented? Again talk to 
participants to examine their perception on the quality of the activity /
event, and its consistency.

ņņ Can this programme / event etc be maintained and or sustained in 
the future? Talk to the staff and participants involved to ascertain the 
barriers and facilitators for sustainability. Consider cost, community 
assets, resources and clinical lead support etc. 

 Here are some questions you might want to include in your evaluation: 
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 ņ Build on your success 
 ņ Be led by the community 
 ņ Use your success to apply for funding 

to continue the campaign 
 ņ Continue to collect testimonials 
 ņ Listen to the impact, collect stories and people’s views  

and opinions 
 ņ Decide what is next 

#PlayDominoTalkProstate

 Step 7 - Keep talking pro
state
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#PlayDominoTalkProstate

 I have had my prostate checked, 
I have been avoiding it for 

a long time – now I will be 
keeping my eyes on  the ball
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 Leicester Case Study

“Play Domino Talk Prostate” Spot the Signs was launched on the 
10th March 2018 at an event, which attracted over 80 people. 
An added bonus was the presence of TV cameras from Central 
News which hit the 6pm news bulletin which meant that the 
“Play Domino Talk Prostate” awareness was reached by a 
multitude of people across the East Midlands and beyond. 
(Footage available).

The event was led by community champion, Pamela 
Campbell-Morris, and was an effective collaboration 
between the Centre for BME Health, Prostate Cancer 
UK and ProstAID. It gave individuals the opportunity 
to play Dominoes with friends and families in a very 
informal setting whilst receiving verbal messages 
from our speakers on the day. Specifically designed 
leaflets, key rings and bottle openers which 
highlighted the statistics specifically to African 
and African-Caribbean men were handed out to 
every attendee. A number of questions were 
raised which generated discussions amongst 
members of the community.

As a result of the “Play Domino Talk Prostate” 
campaign, weekly group sessions have been 
established with 20-30 men attending 
weekly.

“Before we formed the African and
African-Caribbean Play Domino Talk
prostate cancer, campaign Local
African and African-Caribbean men 
were largely unaware of their 
increased risk of this cancer and its 
impact on their health and lives.”
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Support and empower communities to  
take ownership of the campaign

There was a ProstAid support group in Leicester but 
attendance from the African and African Caribbean 

community was nil. This campaign has demonstrated that 
one size does not fit all. 

But thanks to a dynamic campaign and the making of a video 
which included local African and African Caribbean men talking 

(a video that has indeed gone global), the attitude of these men has 
changed dramatically. They are now actively aware of prostate cancer.

Following the Domino events we formed a local support group with 
the community champion, ProstAID and Prostate cancer UK 

working together.

This group of 30 men meet weekly in Leicester to play domino and talk 
and help each other with prostate cancer, its treatment, diagnosis and 

how it has affected them.

Rob Banner, ProstAid. Feb 19 
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“At a personal level I can honestly say that 
I have took for granted and ignored the 

importance of my own physical and mental 
wellbeing. It is only within the past couple 

of years through the work that you and others 
have being doing have given me the will and 
the confidence to check myself and encourage 

others to do the same.”

“I was in the Caribbean on holiday and while I was 
there I was browsing the internet when I came across 
a video on prostate cancer. Much to my surprise the 
individuals speaking in the video were many of my 
contemporaries that I know in Leicester. Individuals 
that I would never expect to see speaking so openly 
about their health issues and certainly not prostate 

cancer.  Your work is clearly having an impact in the 
community. It is a very good video with worldwide 

reach. Keep up the good work because it is clearly much 
needed and ultimately will and is saving lives.”

 Quotes
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“Play Domino Talk Prostate sessions has 
helped me to get my life back, before this, 
I was feeling so low and alone, now I 

am involved and play domino 3 days every 
week with the Six Love Play Domino Talk 
Prostate Family, My family are happy that 
I was given the opportunity to share my 

story in the video. We have to keep up this 
momentum.”

“This Campaign is one of the most meaningful 
and effective that I have seen, I have seen 

prostate stuff before but always think that it 
is not for me as an African Caribbean man  so 
I switch off  and don’t listen,  I now feel that 
Play Domino Talk Prostate have struck a chord 

in me and my fellow black men”

“I have had my prostate 
checked, I have been 

avoiding it for a long time 
– now I will be keeping my 

eyes on  the balls”

“I have become more aware of the high 
risk that I and my fellow African  

Caribbean men is facing as a result of 
the campaign, this have got me now 

talking to others about it, as a result, 
I have been tested and have also had my 

bowel cancer test.”
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All resources for this toolkit are free to download from the following website: 
 http://centreforbmehealth.org.uk/resources/prostate-cancer

A5 FLYER 

w w w . c e n t r e f o r b m e h e a l t h . o r g . u k

PLAY DOMINO
TALK PROSTATE

African/African Caribbean Men’s Club
Date: 
Time: 
Venue:

‘SPOT THE SIGNS OF PROSTATE CANCER’

Come and join us

Free refreshments 

w w w . c e n t r e f o r b m e h e a l t h . o r g . u k

DID YOU KNOW THAT:
  IN THE UK, 1 IN 4 BLACK MEN WILL BE DIAGNOSED WITH PROSTATE CANCER IN 
THEIR LIFETIME. THIS IS DOUBLE THE RISK FACED BY ALL MEN (1 IN 8)

  MOST MEN WITH EARLY PROSTATE CANCER HAVE NO SYMPTOMS AT ALL. THAT’S 
WHY IT’S IMPORTANT TO KNOW YOUR RISK AND TAKE ACTION EARLY.

  MOST BLACK MEN AREN’T AWARE THEY HAVE AN INCREASED RISK OF PROSTATE CANCER

  BLACK MEN ARE MORE LIKELY TO GET PROSTATE CANCER IF THEY’RE AGED 45 OR 
OVER, AND THEIR FATHER OR BROTHER HAS HAD IT.

  IF YOU’RE A BLACK MAN AGED 45 OR OVER, SPEAK TO YOUR GP ABOUT YOUR RISK 
OF PROSTATE CANCER. DON’T WAIT FOR SYMPTOMS.

 
FOLDING BUSINESS CARD 

 Your resources

 © Needing to urinate more often than usual, especially at night
 © Difficulty starting to urinate 
 © Straining or taking a long time to finish urinating
 © A weak flow when you urinate
 © A feeling that your bladder hasn’t emptied properly 
 © History of breast or prostate cancer in family

 © a sudden need to urinate – sometimes leaking urine 
before you get to a toilet 

 © dribbling urine after you finish urinating 

LESS COMMON CHANGES INCLUDE:
 © pain when urinating 
 © pain when ejaculating

MOST MEN WITH EARLY PROSTATE CANCER HAVE NO SYMPTOMS AT ALL. BUT IF YOU DO, YOU MIGHT FIND IT HELPFUL 
TO TICK ANY PROBLEMS YOU HAVE AND TAKE THIS LEAFLET WITH YOU TO YOUR GP OR NURSE:

C06-Credit-300x78.indd   1 05/09/2019   12:53

Patents and trademarks used under licence
www.zcard.co.uk     No. 129430/30 ‘SP
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www. c e n t r e f o r bm e h e a l t h . o r g . u k

V0.5 Inner 03.09.2019

DON’T WAIT FOR SYMPTOMS

IF YOU’RE A BLACK MAN AGED 45 OR OVER, SPEAK TO YOUR 
GP OR NURSE, OR YOU CAN TALK TO A SPECIALIST NURSE 
0800 074 8383 ABOUT YOUR RISK OF PROSTATE CANCER. 

1 IN 4 BLACK MEN WILL BE DIAGNOSED WITH PROSTATE CANCER

I would like:

 ©  PSA TEST 
 ©  SPEAK TO GP OR NURSE

C06-Credit-300x78.indd   2 05/09/2019   12:53
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YOU TUBE VIDEO LINKS

TRI FOLD FLYER 

Information from this leafl et was taken 
from the booklet ‘Know your prostate: 
A guide to common prostate problems’ 
created by Prostate Cancer UK. 

Prostate Cancer UK fi ghts to help more 
men to survive prostate cancer and enjoy 
a better life. 

For further info on prostate cancer visit:

• www.prostatecanceruk.org
• or call their Specialist Nurses 

on 0800 074 8383*

* Calls are recorded for training purposes only. Confi dentiality is 
maintained between callers and Prostate Cancer UK.

'SPOT THE SIGNS'

KNOW YOUR 
PROSTATE...

w w w . c e n t r e f o r b m e h e a l t h . o r g . u k

• WHAT CHANGES TO LOOK OUT FOR
• WHAT WILL HAPPEN AT THE GP SURGERY

Reg. Charity No. 1116935

PROSTaid works in partnership with UHL hospitals
funding two Prostate Cancer Specialist Nurses. For information, 

help and support contact: 

UHL Prostate Nurses: Nicki Bakewell 0116 258 4490

PROSTaid: Pamela Campbell Morris 07717 376858

INFORMATION LEAFLETS

Know your prostate
A guide to common  
prostate problems
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PRODUCT: 
1: ENGRAVED
PRINT COLOURS:

Bottle Opener 35x25mm
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In the UK, 1 in 4 black men will 
be diagnosed with prostate 

cancer in their lifetime
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regarding alterations once you have sent written details.
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Keyring - Prostate Cancer (14-2-18)

PRODUCT: 
1: Navy Blue
PRINT COLOURS:

Keyring Torch 35x20mm

PRINT AREA: PRODUCT COLOURS:
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Most men with 
early prostate 

cancer have no 
symptoms at all

Most men with 
early prostate 

cancer have no 
symptoms at all
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To request alterations to this artwork: Please let us known by reply email stating where the design needs to the altered, we'll be happy to call you 
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DOMINOS KEY CHAINS

• Play Domino Talk Prostate event on ITV Central News 
https://youtu.be/EFnJp61r86M

• Play Domino Talk Prostate (Cancer) - PROSTaid 
informational video. https://youtu.be/PvbimPBlkdg

• Julian Marley supports our Play Domino, Talk Prostate 
campaign https://youtu.be/diR1blC7jmQ 

• Playing dominoes with Jon Ashworth MP 
https://youtu.be/Y-8-UeeqzKE

YouTube

• Prostate Cancer Check Yourself Song  
https://www.youtube.com/watch?v=sR0hI-Ak0w4

Play Domino

Talk Prosta
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Play Domino

Talk Prosta
te

A

B



ņhttp://centreforbmehealth.org.uk/resources/prostate-cancer

 @BMEhealthEM
 www.ourhealthourway.org.uk
 bmehealth-em@leicester.ac.uk

In partnership with:


